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Providing 
chances for 
experts
Master classes in web 
journalism being 
given by Belarusians 
at International Youth 
Exchange, in Ireland

Youth and Identity in-
ternational project — for 
15-18 year olds — is being 
hosted by Ireland this Oc-
tober, allowing participants 
not only to meet their peers 
from other countries but 
to present and take part in 
master classes and work-
shops.

“Children from Ireland 
will give lessons on shoot-
ing social videos and short 
youth fi lms while the group 
from Belarus will demon-
strate photography skills and 
online journalism. Th ose 
from Ukraine and Latvia 
are to organise workshops 
on street events: energisers, 
fl ash mobs and city orien-
tation,” explains Belarusian 
Association of UNESCO 
Clubs.

Th e International youth 
exchange project is organ-
ised jointly by the Belarusian 
Association of UNESCO 
Clubs Republican Public Or-
ganisation, the JACis Youth 
Centre (Latvia), the Centre 
for Extra-Curricular Activi-
ties (Ukraine) and the Youth 
Computer Club in Dublin 
(Ireland). It is part of the 
European Youth in Action 
programme, which aims to 
strengthen co-operation be-
tween countries in the fi eld 
of youth policy, promoting 
cultural and educational ties 
between young people.

By Tatiana Ivanova

National Airline Belavia has 
recently bought an Embraer-175 
aircraft, which is the first to be 
produced specifically for the Be-
larusian aviation company. It is 
being leased from American Air 
Lease Corporation (ALC) and is 
preceded by six months of train-
ing for pilots, flight attendants 

and maintenance per-
sonnel — at for-

eign training 
centres.

T h e 

fourth-generation Embraer-175 
meets modern requirements for 
regional air transport, and has 
been chosen to help develop the 
long-term strategy of the compa-
ny to raise the frequency of flights 
on existing routes and to launch 
new routes. The new aircraft will 
be used for business destinations 
such as Baku, London, Moscow, 
Paris, Prague, Rome and St. Pe-
tersburg.

The Embraer-175 has a me-
dium-range (between the larger 
Boeing 737 and the relatively 
small CRJ-100/200) offering 76 

seats: 12 in business class and 64 
economy. Its ‘2+2’ seat formation 
is comfortable while business 
class has more leg room and is 
separated from  economy class by 
a rigid barrier.

The new aircraft is the 19th 
for Belavia, which is expect-
ing delivery in early October. 
In 2013, it is planned to expand 
further and upgrade the airline’s 
fleet, which currently comprises 
six Boeing 737-500, five Boeing 
737-300, four of the CRJ-
100/200, one 

Embraer-175 and three of the 
Tu-154M.

Belavia, established in 1996, 
is the largest air carrier in Bela-
rus, and is based at Minsk Na-
tional Airport. It operates 
flights from 

Minsk, Gomel and Grodno to 42 
destinations across 24 countries 
in Europe and Asia. Since 1997, 
it has been a member of the In-
ternational Air Transport Asso-

ciation (IATA) and, since 
2010, has been a 

member of 
the Euro-
pean Re-

gions Air-
line Association 

(ERAA). Belavia meets the 
highest international safety 
standards and, following an 
audit by the International 

Air Transport Association (IOSA 
— IATA Operational Safety Au-
dit) in 2008, has been registered 
as an IOSA operator.

Belarus visited by Polish 
delegation of tourist 
organisation heads

Th e Polish Chamber of 
Tourism and the National 
Tourism Agency of Belarus 
organised the trip, taking 
the Polish tourist business 
heads to Baranovichi, Pinsk 
and Nesvizh. Naturally, the 
guests were given a tour of 
Nesvizh Palace and Park 
Estate — one of the mostly 
frequently visited sites in the 
Republic. Its restored interi-
ors are now fi lled with amaz-
ing artefacts and its rooms 

are starting to host various 
events.

Th e delegation visited 
city sites such as hotels, res-
taurants, cafes and, even, 
ATMs. “Polish tourist opera-
tors are actively co-operat-
ing with the Grodno Region. 
Aft er the trip to Belarus, we 
hope that organised tours 
from Poland will rise con-
siderably in number, as there 
are certainly enough inter-
esting places for them to see 
in Belarus,” notes Vyacheslav 
Chernov, Director of the Na-
tional Tourism Agency.

By Andrey Afanasiev

A study is being conduct-
ed to discover how Minskers 
perceive the capital and their 
own identity. Besides a logo, 
a branded colour, font, and 
other visual elements, it is 
also planned to record an of-
fi cial anthem for the city. Th is 
could be used in the future to 
accompany Belarus’ e-news.

Minsk City Executive 
Committee has allocated 
Br300m for the creation of 
the brand, with additional 
funds provided by sponsors; 
many companies have al-
ready expressed their desire 
to participate. As announced 
earlier, British INSTID is to 
design the city brand, hav-

ing won a tender in mid-June 
(organised by the Minsk City 
Executive Committee’s Ten-
der Centre). 

Chosen over nine other 
applications, famous British 
specialists will be working on 
the project, including Jeremy 
Hildreth — who worked on 
brands for Latvia, Lithuania, 
Poland and Northern Ireland. 
He is to be joined by David 
Adam — who headed the 
creation of London’s brand. 
Carl Glover is to be the chief 
designer and photographer 
— known for working on CD 
covers for Paul McCartney, 
Led Zeppelin and Th e Rolling 
Stones.

Th e British team is to 
work on Minsk’s brand until 

late 2012, designing a logo 
and city corporate style, 
the last will be presented on 
postcards, brochures, city 
points and public transport. 
Moreover, the British experts 
are to off er master classes and 
lectures for Belarusian spe-
cialists in the fi eld of design, 
photography and city deco-
ration. INSTID also plans to 
launch a special Internet site 
providing information on its 
work, where users will be able 
to share views and participate 
voluntarily.In line with the 
terms of the tender, the win-
ner will need to conduct a 
sociological poll, develop a 
brand concept and prepare 
Minsk’s brand on paper and 
in electronic form.

Melody forming part 
of the brand identity
Research conducted to prepare Minsk brand

Hope for success 
and significance
Comfortable flight is guaranteed by Belavia Airline

Belarusian State 
University wins seven 
new international 
projects in contests 
for EU educational 
programmes

The BSU has won four 
projects as part of the Tem-
pus programme: ‘Inter-Uni-
versity Start-up Centres 
for Students’ Innovations 
Development & Promo-
tion’; ‘Integrated Systems 
of University Management 
— EU Experience for CIS’; 
‘Development of Training 
Network for Improving Ed-
ucation in Energy Efficien-
cy’; and ‘Human Security’ 
(environmental protection, 
control over food quality, 
health protection and so-
cio-legal protection) in ar-
eas affected by radioactive 
pollution.

The remaining projects 
are to be realised as part of 

the Erasmus Mundus pro-
gramme, including ‘Mobil-
ity for Innovation and De-
velopment’ and ‘All Europe 
without Borders’.

The Tempus programme 
has been operating in Be-
larus since 1993, complet-
ing 12 projects at the BSU 
to promote social and eco-
nomic reform and develop 
systems of higher education 
in EU partner countries.

The Erasmus Mundus 
programme began in the 
Republic in 2007, aiming to 
strengthen and develop Eu-
ropean collaboration and 
international ties in higher 
education, as well as the 
organisation of academic 
exchanges and the develop-
ment of joint educational 
programmes. Over the five 
years of its operation, three 
projects have been imple-
mented by the BSU.

Inspiring victorious 
brain storming

Points for tourists
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Fourth-generation Embraer-175 
meets requirements for growing 

segment of regional air transport

Crew Chief Valery Nikolaev (L) and Brazilian pilot-instructor Yan Sauza (R)

Appearance of logo and city corporate style should be first obvious result


