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By Andrey Ruplivy

Many people know of 
Minsk as a large industrial 
city but, in recent years, it 
has become a centre of politi-
cal, economic, sporting, cul-
tural and other international 
events. In the future, it’s ‘call-
ing card’ is to become even 
more attractive, owing to the 
development of its tourist in-
frastructure. Th e latter should 
ensure more payments into 
the budget, in addition to 
new jobs.

Money vs health
Every year, Minsk is vis-

ited by at least 600,000-700,000 
guests, attracted by the Troitsky 
Suburb, Stolitsa underground 
trade centre and the new Na-
tional Library. Others arrive to 
attend the capital’s theatres or 
visit a concert by global stars 
at the Palace of the Republic or 
Minsk-Arena.

Over 4,000 enterprises us-
ing foreign capital operate in 
Minsk. Accordingly, it’s no 
surprise that many people are 
attracted to the country’s main 
city for business. Meanwhile, 
recuperative tourism is actively 
developing. Foreigners — pri-
marily, Russians — are ready 
to travel to Belarus to use the 
services of dentists, oncologists 
and fertility specialists or sim-
ply to pass a complex medical 
examination. Th ey are attracted 
by our off er of value for money. 
Th e popularity of such Belaru-
sian services with those from 
further abroad — from the EU 
and the Far East — shall largely 
depend on our doctors’ ability 
to obtain international certi-
fi cation. Additionally, foreign 
insurance companies must be 
ready to pay for their clients’ 
stay at a Minsk clinic.

Th ere are plans to attract 
at least a million guests to the 
capital annually — almost dou-
ble the present fi gure. However, 
signifi cant investments and in-
frastructure development are 
needed.

Less ‘stars’ — more 
profit?

“Th ere are three aspects 
infl uencing raised incoming 
tourism,” the Deputy Head of 
the Physical Culture, Sport and 
Tourism Department at the 
Minsk City Executive Com-
mittee, Vitaly Moshechkov, tells 
us. Firstly, hotels are vital. Th ere 
are 28 in Minsk now, able to ac-

commodate 5,500 people. Each 
tourist spends six days on aver-
age in the city; even with 100 
percent occupancy, the capital 
can accommodate just 600,000-
700,000 guests a year. Of course, 
we should take into considera-
tion that about half of all those 
coming to Minsk are Belaru-
sian.

Th e situation is due to dras-
tically change by 2014, when the 

city is to host the World Hockey 
Championship. Already, six 
hotels are being built or recon-
structed; in total, twenty new 
hotels will be open by then. As a 
result, Minsk will be able to wel-
come 5,000 more tourists each 
night — almost double today’s 
capacity.

“Foreigners with mid-level 
incomes are our target price 

segment in Minsk,” continues 
Mr. Moshechkov. With this in 
mind, hotels with four or fi ve 
stars will be less popular than 
cheaper three star hotels. Ac-
cordingly, more three star hotels 
need to be built in Minsk over 
the coming years. Reduced ‘star’ 
status and enhanced competi-
tion should lead to cheaper ac-
commodation prices, promot-
ing the attraction of tourists and 

positively aff ecting Belarusian 
travellers.

Border free 
and advertising 
reserves 

Th e second vital aspect is 
the need to cross the border 
freely. Half of all foreigners 
entering Belarus arrive from 
Russia — much owing to our 

long established business and 
cultural ties, our transparent 
border and the single Russian-
language space.

However, EU residents are 
also showing interest in Minsk, 
in addition to those from the 
Middle East. Th e ease of the 
visa and customs regime should 
inspire even greater interest. 
It’s no secret that the number 
of incoming tourists tripled 

in Ukraine aft er it simplifi ed 
its procedures for EU guests. 
In turn, aft er Russia and Israel 
abolished certain visas, tour-
ist fl ow quadrupled. Belarus is 
working in the same direction.

Th e third aspect is an ac-
tive marketing policy, since we 
must lift  barriers and actively 
develop tourist infrastructure. 
In addition to accommodation 

and excursions, a wider range 
of services are needed.

Preferences for 
hospitality

Each foreign tourist 
spends around $200-250 
in Belarus on products and 
services. Moreover, as foreign 
experience shows, eight tour-
ists create enough revenue to 
validate a new job position. 

Belarus’ tourist sector is of 
great importance, having the 
potential to generate revenue 
and employment; we must 
develop it wisely. Minsk ac-
counts for the lion’s share of 
all foreign tourists coming 
into the country. According-
ly, it has the right to dictate 
fashion in this branch. Of 
course, this would only be ap-
preciated if the whole sector 
develops smoothly country-
wide. Some measures could 
soon be adopted, according 
to the Deputy Director for 
Tourism at the Sports and 
Tourism Ministry, Andrey 
Martynov. He tells us that a 
presidential decree is being 
prepared to cut VAT on ho-
tel services, while simplifying 
procedures for allocating lots 
to build cafes or other tourist 
infrastructure sites. “We’d like 
to introduce a tax free system 
for foreigners,” he notes. Th is 
system would enable visi-
tors from abroad to receive 
a partial refund on taxes 
paid while buying services 
and goods during their stay. 
Another proposal deals with 
privileged terms for the de-
velopment of caravan sites.

If the country becomes 
more attractive to tourists, 
Minsk should easily rival 
other states in attracting 
guests and money.

Attractive outlook of the capital
Minsk preparing to annually accept up to a million guests

Top fi ve historical sites
in Minsk:
1. Th e Town Hall, built in 
1600; 2. Th e Cathedral on 
Nemiga Street — the main 
church of the Russian Ortho-
dox Church’s Belarusian Ex-
archate; 3. Troitsky Suburb; 
4. Th e Cathedral of St. Peter 
and Paul; 5. Rakov Suburb.

Top fi ve contemporary 
sites in Minsk:
1. Th e National Library; 2. 
Th e multifunctional Minsk-
Arena complex; 3. Th e re-
newed Loshitsa Estate and 
Park Complex; 4. All Saints 
Church; 5. Stolitsa under-
ground trade centre (among 
the largest in Europe).

By Alexander Loikov

Copies of unique photos 
showcased at Minsk exhibition

Th e State Historical Museum of 
Russia has provided the Belarusian 
State Museum of Great Patriotic 
War History with copies of unique 
photos for the Winners exhibition, 
which recently opened in Minsk.

Academic Secretary Galina 
Babusenko, of the Belarusian 
museum, tells us that the exhibi-
tion features a copy of the Order 
of the British Empire, as pre-
sented by British King George VI 
to Belarusian-born soldier Vas-
ily Sokolovsky. Others include 
the telegram sent to Moscow fol-
lowing the Nazis’ surrender, and 

the USSR Marshal Ivan Konev’s 
journal entries from early May 
1945. Another provides a visual 
record of Potsdam’s seizure. Ms. 
Babusenko explains, “About 200 
— of the 142,000 documents — are 
personal records of the Victory Pa-
rade participants; these show that 
Belarusians took part in military 
action and participated in the pa-

rade.”
Among the exhibits on show 

are some personal belongings of 
Soviet Union Hero Vasily Kozlov. 
Meanwhile, a service coat, ammu-
nition and documents owned by 
Grodno-born Alexey Antonov (a 
General and an active participant 
in the Victory Parade’s organisa-
tion) are on display, alongside a 

copy of the Flag of Victory, mili-
tary standards and trophy fl ags.

Th e Victory Parade crowned 
the war and was among the bright-
est events of the 20th century. 
Winners ends the Victory Parade 
of June 24th, 1945 project — which 
honours the memory of WW2 vet-
erans. Sadly, their number falls an-
nually. 

Tribute to memory of veteran generation

National Library’s observation platform Minsk-Arena multifunctional complex 

Capital has many unique fountains Town Hall is revived symbol of Minsk

Belarusian capital has become centre of international level economic, cultural and sports events in recent years
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